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Communities in our digital age

EXECUTIVE SUMMARY

At a time when many people are kept apart from their loved ones due to a global
pandemic, we have seen the best of humanity at work in communities around the
world, as they quickly adapted to provide different kinds of connection, help and
guidance.

In partnership with YouGov, Facebook carried out a fifteen country quantitative
survey with over 15,000 respondents’, to learn more about these communities and
how we can best support them.

Online communities in particular have thrived during the pandemic and taken on a
new role in our lives. They can feel like family, acting as a crucial source of
emotional support for people around the world.

Although COVID-19 has been an unwelcome reason to unite this year, it’s
encouraging to see that shared passions and experiences remain the central
reason that communities come together. It's what people love that continues to
bring them closer together, with people's most meaningful groups most often built
around a shared hobby or interest.

Digital tools help people connect with others around the world with shared
interests or passions, but that doesn’t mean the sense of local community is
diminished, with many people's most important groups still those that connect
them to their local area.

For the millions of leaders of these community groups around the world, many
hadn’t expected to find themselves playing such an important role in people’s
lives. But great community leadership doesn’t happen by chance - it requires huge
effort and skill. We should take this moment to celebrate and support the leaders
who make the invaluable work of community groups possible, and who have kept
the world connected through a major crisis.

1. Source: YouGov group member research (commissioned by Facebook), 15 country quantitative survey with representative
sample of internet users, 15,000 respondents covering UK, DE, FR, AR, BR, MX, AU, ID, IN, ZA, KE, NG, EG, MO, US, August 2020.
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Communities in our digital age

COVID-19 has brought out the best in
many of our most important communities

Communities have been at the heart of how
people have kept one another safe during the
COVID-19 outbreak.

91% of respondents said they have given some
form of support to others during the COVID-19
pandemic through their preferred group/
community, whether it’s helping local vulnerable
residents with their groceries during lockdown,
sharing vital information from health authorities,
or providing financial support to local business.
86% have received some form of support. 49%
received emotional support from groups during
the pandemic, and as many as 57% gave
emotional support to others.
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Online communities are thriving - and this looks set to continue

Online communities have continued to grow, especially during the
pandemic. Three quarters (77%) of people surveyed say the most
important group they are part of now operates online (44.3%
primarily online, plus 32.4% both online and offline). And 70% said
digital tools were very important for helping their communities
thrive during the pandemic.

This increased participation in online community groups is here to
stay: over the next 12 months, 86% of people whose most
important community group is primarily online say they’ll continue
engaging with that group at the same level (48%), or even more
frequently (39%).

77% of people surveyed say the
most important group they are
part of now operates online

Communities Insights Survey



3%

of respondents whose preferred
group operates primarily online
told us they feel more
comfortable sharing their
feelings and perspectives with
their group than with their
friends and family
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They can be like friends and family

Online groups like these connect people and
can make their lives better. And some people
have come to rely on them in much the same
way they do friends and family.

Communities provide a safe space where
people can share how they really feel. One in
three respondents (33%) whose preferred
group operates primarily online told us they
feel more comfortable sharing their feelings
and perspectives with their group than with
their friends and family. And they are just as
much a part of our day-to-day lives: 57% of
those whose most important group is primarily
online actively participate in it every day.

While many people are practicing social
distancing, these communities have helped
many people stay connected. Two thirds (67%)
whose preferred group operates primarily
online said groups have become more
important to them since the COVID-19
outbreak began.
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Communities in our digital age

Online community groups provide a
sense of belonging and connection to
others around the world who share
what we love, but they also provide a
powerful link to our local, offline world

Millions of people now rely on the support, connections and inspiration of online groups.
98% of people whose preferred community group is primarily online say they feel a sense of
belonging to that group, with a third (33%) feeling 'a great sense' of belonging to that
group. Globally, more than half of people who use Facebook are members of five different
Facebook Groups.2

It’s no surprise that we’re drawn first and foremost to online community groups that reflect
our passions, hobbies and interests, with one in four (26%) people saying their most
important primarily online group is built around a similar hobby or activity.

But while online communities are able to connect people across the world with the same
passions and interests, local community still matters. More than one-in-three (38%) said
the most important primarily online group they are a part of has its members principally
drawn from their local area or city.

26% of people saying their most important 38% said the most important primarily online
primarily online group is built around a group they are a part of has its members
similar hobby or activity principally drawn from their local area or city

2. Facebook data, August 2020.
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Communities in our digital age

A new generation of under-appreciated
community leaders are bringing people
together across the world

On the Facebook app alone, more than 70 million
people now lead Facebook Groups as active admins
and moderators.3 Millions more are bringing people
together on other platforms and offline. And 58% of
people agree that one of the top qualities that make a
community successful is having effective leaders.

The vast majority of digital community leaders are
volunteers, many of whom never expected or planned
to end up running communities around the world.

Qualitative research has found for admins and
moderators their skillset is largely self taught, with
little formal academic or vocational training available

to people in community management, organizing and
strategy.4

Yet the skills community leaders acquire are rare,

58% of people agree

highly valuable and increasingly sought after.
Globally, respondents in our survey listed “welcoming that one of the tOp

differences of opinions among members,” “being q ualities that make

visible and communicating well” and “acting ethically a communit

at all times” as the three most essential traits for a . y .

leader to have in the groups they belong to. successful is havi ng
effective leaders

Tens of millions of people are stepping up into public
life, doing the slow behind the scenes work of
bringing us together. This knowledge is both cause
for celebration and a challenge. Public and private
sectors, academia and philanthropy all have critical
roles to play in supporting and enabling these new
leaders.

3. Facebook internal data, September 2020

4. Facebook internal qualitative research, 2019. 5 focus groups were conducted with participants from over 15 countries.
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CONCLUSION

This survey shines a light on the reality of thriving community
building in our digital age, which has played a vital role connecting
people and providing emotional support during a difficult 2020.
The leaders at the heart of these communities have been critical in
bringing people together, and often go under-appreciated. Their
accomplishments should be celebrated, and should be given
support to help them build, grow, scale and connect their
communities as they bring the world together through the
pandemic and beyond.

OUR METHODOLOGY

This report primarily drew from an unbranded survey administered by YouGov across 15
countries (UK, DE, FR, AR, BR, MX, AU, ID, IN, ZA, KE, NG, EG, MO, US) with 15,000
respondents that currently are part of both online and offline communities. The majority of
trends and insights are driven by survey respondents, supplemented with a selection of

Facebook specific proprietary stats.
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